
Year Three in Review



“Consumers, manufacturers and 
retailers are focused on the 
growing demand and interest in 
plant-based foods. Fortunately, 
the Plant Based Foods 
Association is at the epicenter of 
this trend and helping to pave 
the way into the future.”
Suzanne Hagener
Director of Brand Marketing, Non-Dairy Products, Blue 
Diamond Growers

Board members with Michele Simon 
at our first board meeting of 2019.
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Looking back on PBFA’s third year, I am so proud to share 
all the tremendous progress we have made. We ended 
year three with 135 company members, more than 100 
affiliate and investor members, and firmly solidified our 
role as the unifying voice in the growing plant-based 
foods industry.

Year three was filled with policy challenges at both 
the federal and state levels. I am proud to report 
PBFA successfully stopped the Dairy Pride Act 
from moving forward in Congress. We also 
submitted comments to the Food and Drug 
Administration asserting that restricting 
“milk” and other dairy terms on labels would 
be unnecessary, costly, and unconstitutional.

PBFA also launched the first and only Certified Plant 
Based seal with NSF International, and partnered with 
Lucky Supermarkets for our “Fall in Love with Plant 
Based” campaign, aimed at educating shoppers about 
the wide variety of plant-based foods available.

We also grew significantly, welcoming numerous new 
staff members, consultants, and advisors who all help 

further our mission to accomplish much more on 
your behalf in year four. I’m so grateful for our 

passionate members, donors, and other 
supporters. We are taking plant-based foods 
to the next level, together.

– Michele Simon

FROM THE EXECUTIVE DIRECTOR
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Team PBFA at Expo West! Sabina Vyas, PBFA 
advisor Sherene Chou, Julie Emmett, Michele 
Simon, Sara O’Leary, Kate Good, and Ciara 
LaChaux.

Our industry needs a vocal 
advocate and we have one in the 
Plant Based Foods Association!”
Cole Jones
General Manager
Sunshine Burger & Specialty Food Company
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We are proud to welcome Blue Diamond Growers, maker 
of the leading almond milk brand, Almond Breeze, as well 
as Morningstar Farms / Gardenburger. We value these 
additions along with our many start-up and smaller 
member companies.

In addition to our company members, we are grateful for the 
wide array of individual, business, and investor members 
supporting our work.

MEMBERSHIP
135 COMPANY MEMBERS

100 AFFILIATE AND INVESTOR MEMBERS

Members, donors, and supporters 
at our Millennium Restaurant 
happy hour in Oakland.

PBFA board member Nicole Sopko hosted a 
delicious plant-based dinner for members on 
her rooftop in Chicago.
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ENGAGING WITH PBFA MEMBERS
It was a great year for engaging with our members! We enjoyed plenty of 
food, drinks, and networking during happy hours at Natural Products Expo. 
At Expo East, we also hosted a lobbying workshop where PBFA members 
learned how to approach their elected representatives, whether in DC, at their 
state capital, or by inviting them to visit the company’s facility. We also held 
a plant-based brunch fundraiser in Los Angeles for the PBFA Research and 
Education Fund, where we heard from PBFA Members Seth Goldman of Beyond 
Meat, Bob Goldberg of Follow Your Heart, and Patrice Radden of Califia Farms.

MEMBERSHIP
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Sara O’Leary 
and Michele 
Simon with 
Sara Fletcher 
and Mike 
Messersmith 
at Oatly’s 
office in New 
York City.

Adrienne DuBois 
and Martin Kruger 
from Follow 
Your Heart with 
Michele Simon 
and Sara O’Leary 
at the United 
Fresh Smart Food 
Expo in Chicago.



VOLUNTARY 
STANDARDS
In July, we released our 
voluntary standards for 
the labeling of plant-based 
milks. The standards aim 
to promote consistency in 
labeling across the plant-
based milk category and 
received widespread media 
attention. We also formed 
a new sub-committee on 
voluntary labeling standards 
for plant-based meats.

DEFENDING OUR 
MEMBERS’ RIGHTS
We successfully kept the Dairy 
Pride Act at bay. PBFA mobilized 
our base to take action and tell 
the FDA not to bow to industry 
pressure. We also testified at 
an FDA public forum, explaining 
how there is room for everyone 
in the marketplace.

IN ACTION
We spent time in Washington, 
DC lobbying our federal 
legislators. We hosted a 
successful Lobby Day focused 
on the California Congressional 
delegation with PBFA members 
with operations in California. 
We also proudly served as a 
consulting expert in a lawsuit 
filed in Missouri by founding 
board member Tofurky defending 
their right to label their foods 
with meat terminology.

POLICY
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Lobby Day 2018 with Seth Goldman of Beyond 
Meat, Michele Simon, board member Miyoko 
Schinner, Kelly Johnston of Campbell’s Soup, 
and Mary O’Keefe of Blue Diamond Growers.



7
Michele Simon with PBFA board member Lauren 
Beck from Kellogg and our federal lobbyist Shannon 
Campagna enjoy lunch in Washington, D.C.

The Plant Based Food Association 
is an important partner in helping 
educate and inform the public 
about the power and benefits of 
plant-based eating.
The association is a strong 
voice for the industry, and we’re 
excited to be part of the team.”
Lauren Beck
Head of U.S. Government Relations, Kellogg Company
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INDUSTRY DATA
In July, we released PBFA-commissioned data 
from Nielsen on retail food sales. The data shows 
plant-based food growth at 20% over the past year! 
To promote our new data, we made sure it was 
amplified across the industry and received broad 
media coverage.

CONSUMER ACCESS

8%
PLANT-BASED 2017

2%
ALL FOOD 2018

RETAIL PARTNERSHIPS
Just as exciting, this fall we successfully 

executed our first retailer partnership 
with Lucky Supermarkets. The 

“Fall in Love with Plant Based” 
campaign was aimed at 
educating shoppers about 
the 20 PBFA member brands 

available throughout the 70 Lucky 
Supermarket locations in Northern 

California. It was a tremendous success 
complete with incredible media attention, a 
celebrity promotional appearance by Tabitha 
Brown, in-store promotions, and numerous 
marketing tactics.

CERTIFIED PLANT BASED
In November, PBFA launched the first and 

only “Certified Plant Based” 
stamp in an effort to ensure 

consumer confidence in the 
phrase “plant-based.”  The 
Certified Plant Based stamp 
focuses on plant-based meat, 

dairy, egg, poultry, and fish 
alternatives, certifying that these 

foods are derived entirely from plant 
ingredients. These foods are independently 
verified by NSF International.

20%
PLANT-BASED 2018
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This year, PBFA firmly held our place as the go-to resource for media on the 
plant-based foods industry. Several newsworthy issues and events attracted 
positive press for PBFA and our members, including: Our Certified Plant Based 
Stamp, plant-based milk labeling, and the launch of our “Fall in Love With Plant 
Based” campaign at Lucky Supermarkets.

MEDIA

Lucky Supermarkets launches a new 
plant-based education initiative

Plant-Based Foods Are Finding 
an Omnivorous Customer Base 9

I encourage every 
company out there making 
plant-based foods to join 
the organization because 
it is only through our 
collective expansion that 
we really get an equal 
playing ground.”
Miyoko Schinner
CEO, Miyoko’s Kitchen

“



For the third year in a row, PBFA exceeded its fundraising goals 
and will continue to grow in the coming year.

With so much accomplished in year three, we’re looking forward 
to an equally productive year four! After the great success of 
our “Fall in Love with Plant Based” campaign, we’re working to 
expand our retailer promotions to further spread the plant-based 
love. We’re also excited to expand our food service work and have 
already begun working on an exciting grab-and-go concept.

As we enter year four, we’re ready and motivated to continue 
fighting for good public policy (and defeating bad policy) at the 
state and federal levels and doing all we can to support the 
growth and success of the plant-based foods industry.

THANK YOU

Huge thanks to these major supporters of PBFA and the PBFA Research and Education Fund!
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Board Members Staff
Michele Simon, JD, MPH, EXECUTIVE DIRECTOR

Sara O’Leary, MEMBERSHIP DIRECTOR

Julie Emmett, SENIOR DIRECTOR, RETAIL PARTNERSHIPS

Ciara LaChaux, PROGRAM COORDINATOR 
Sabina Vyas, DIRECTOR, STRATEGIC PARTNERSHIPS

Kate Good, COMMUNICATIONS AND MARKETING MANAGER

Michael Robbins, MEDIA RELATIONS

Shannon Campagna, LOBBYIST     Dan Colegrove, LOBBYIST

Jaime Athos, CEO, The Tofurky Company, PRESIDENT

Martin Kruger, COO, Follow Your Heart, TREASURER

Nicole Sopko, VP, Upton’s Naturals, SECRETARY

Miyoko Schinner, CEO, Miyoko’s Kitchen
Doug Radi, CEO, Good Karma Foods

Suzanne Hagener, Director of Brand Marketing, Non-Dairy Products, Blue Diamond Growers
Lauren Beck, Head of U.S. Government Relations, Kellogg Company

plantbasedfoods.org


